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ACADEMIC APPOINTMENTS
Associate Professor of Marketing, Villanova University (2012-Present)

Assistant Professor of Marketing, Villanova University (2006-2012)

Visiting Professor, Griffith University, Australia (2010)

ANZMAC Visiting International Scholar, Otago University, New Zealand (2010)

GOVERNMENT APPOINTMENTS
Food and Drug Administration Risk Communication Advisory Committee (2012-present)

Special Government Employee, U.S. Food and Drug Administration (2011-present)
EDITORIAL APPOINTMENTS
Associate Editor, Journal of Advertising
EDUCATION
Ph.D., University of Arkansas
MBA, Western Kentucky University
BBA, Belmont University

RESEARCH AND PUBLICATIONS
Journal Publications
Andrews, Craig and Jeremy Kees (forthcoming), “Factors to Consider in Improving Prescription Drug Pharmacy Leaflets,” International Journal of Advertising.
Andrews, Craig, Rick Netemeyer, Jeremy Kees, and Scot Burton (2014), “How Graphic Visual Health Warnings Affect Young Smokers’ Thoughts of Quitting,” Journal of Marketing Research, 51(2), 165-183.
Kees, Jeremy, Marla Stafford, and Yoon-Na Cho (2014), “Regulating Front-of-Package Nutrition Information Disclosures: A Test of Industry Self-Regulation versus Other Popular Options,” Journal of Consumer Affairs, 48(1), 147-174.
Kemp, Elyria, Pamela A. Kennett-Hensel, and Jeremy Kees (2013), “Pulling on the Heart-Strings: Examining the Effects of Emotions and Gender in Persuasive Appeals,” Journal of Advertising, 42(1), 69-79.

Bublitz, Melissa G., Laura A. Peracchio, Alan R. Andreasen, Jeremy Kees, Blair Kidwell, Elizabeth Gelfand Miller, Carol M. Motley, Paula C. Peter, Priyali Rajagopal, Maura L. Scott, and Beth Vallen (2013), “Promoting Positive Change: Advancing the Food Well-being Paradigm,” Journal of Business Research, 66(8), 1211-1218.
Kozup, John, Charles A. Taylor, Michael L. Capella, and Jeremy Kees (2012), “Sound Disclosures: Assessing When a Disclosure is Worthwhile,” Journal of Public Policy & Marketing, 31(2).
Burton, Scot and Jeremy Kees (2012), “Flies in the Ointment? Addressing Potential Impediments to Population-Based Health Benefits of Restaurant Menu Labeling Initiatives,” Journal of Public Policy & Marketing, 31(2).

Taylor, Charles A., Michael Capella, and Jeremy Kees (2012), “Measuring the Impact of Tobacco Harm Reduction Information in Advertising in the Presence of a Government Mandated Warning,” Journal of Consumer Affairs, 46(2), 235-259.
Andrews, Craig, Scot Burton, and Jeremy Kees (2011), “Is Simpler Always Better? Consumer Evaluations of Front-of-Package Nutrition Symbols,” Journal of Public Policy & Marketing, 30(2), 175-190.
Kees, Jeremy (2011), “Advertising Framing Effects and Consideration of Future Consequences,” Journal of Consumer Affairs, 45(1), 7-32 (lead article).

Scammon, Debra L., Punam A. Keller, Pia A. Albinsson, Shalini Bahl, Jesse R. Catlin, Kelly L. Haws, Jeremy Kees, Tracy King, Elizabeth Gelfand Miller, Ann M. Mirabito, Paula C. Peter, and Robert M. Schindler (2011), “Transforming Consumer Health,” Journal of Public Policy & Marketing, 31(1), 14-22.
Bublitz, Melissa G., Laura A. Peracchio, Alan R. Andreasen, Jeremy Kees, Blair Kidwell, Elizabeth Gelfand Miller, Carol M. Motley, Paula C. Peter, Priyali Rajagopal, Maura L. Scott, and Beth Vallen (2011), “The Quest for Eating Right: Advancing Food Well-Being,” Journal of Research for Consumers, 19, 1-12.
Capella, Michael, Ronald Paul Hill, Justine Rapp, and Jeremy Kees (2010), “The Impact of Violence Against Women in Advertisements,” Journal of Advertising, 39(4), 37-51.
Kees, Jeremy, Burton, Scot, Craig Andrews, and John Kozup (2010), “Understanding How Graphic Visual Warnings Work on Cigarette Packaging,” Journal of Public Policy & Marketing, 29(2), 265-276.

Tangari, Andrea Heintz, Craig Andrews, Scot Burton, and Jeremy Kees (2010), "Can Corrective Ad Statements based on U.S. v. Philip Morris USA Inc. Impact Consumer Beliefs about Smoking," Journal of Public Policy & Marketing, 29(2), 153-169.

Tangari, Andrea Heintz, Judith Anne Garretson Folse, Scot Burton, and Jeremy Kees (2010), “The Moderating Influence of Consumers’ Temporal Orientation On the Framing of Societal Threats and Corporate Responses in Cause-Related Marketing Campaigns,” Journal of Advertising, 39(2), 35-50.

Kees, Jeremy, Scot Burton, and Andrea Heintz Tangari (2010), “The Impact of Regulatory Focus, Temporal Orientation, and Fit on Consumer Responses Toward Health-Related Advertising,” Journal of Advertising, 39(1), 19-34.

Joireman, Jeff, Jeremy Kees, and David Sprott (2010), “Understanding Why Temporally Myopic People Have More Credit Card Debt: Two Complementary Explanations,” Journal of Consumer Affairs, 44(1), 223-242.
Kees, Jeremy (2010), "Temporal Framing in Health Advertising: The Role of Risk and Future Orientation," Journal of Current Issues and Research in Advertising, 32(1), 33-46.
Kees, Jeremy, Paula Fitzgerald Bone, John Kozup, and Pam Scholder Ellen (2008), "Barely or Fairly Balancing Drug Risks? Content and Format Effects in Direct-to-Consumer Online Prescription Drug Promotions," Psychology and Marketing, 25(7), 675-691.

Howlett, Elizabeth, Jeremy Kees, and Elyria Kemp (2008), "The Role of Self-Regulation, Future Orientation, and Financial Knowledge in Long-Term Financial Decisions," Journal of Consumer Affairs, 42(2), 223-242.

Kees, Jeremy, Scot Burton, Craig Andrews, and John Kozup (2006), “Effects of Alternative Cigarette Warning Messages and Graphic Visuals on Packaging:  Implications for the Framework Convention on Tobacco Control,” Journal of Public Policy & Marketing, 25(2), 212-223.

Burton, Scot, Elizabeth Creyer, Jeremy Kees, and Kyle Huggins (2006), “Attacking the Obesity Epidemic: The Potential Health Benefits of Providing Nutrition Information in Restaurants,” American Journal of Public Health, 96(9), 1669-1675.
Kurtz, David, Jeremy Kees, and Travis Tokar (2004), “An Examination of Intrinsic and Extrinsic Motivational Factors that Affect Research Productivity of Marketing Academicians,” Journal for Advancement of Marketing Education, 4, 9-15.

Jensen, Thomas, Jeremy Kees, Scot Burton, and Fernanda Turnipseed (2003), “Advertised Reference Prices in an Internet Environment: Effects of Consumer Price Perceptions and Channel Search Intentions,” Journal of Interactive Marketing, 17(2), 20-33.

Book Chapters
Kees, Jeremy, Scot Burton, and Craig Andrews (2014), The Use of Federal Health Warnings and Disclosures To Aid Consumers’ Well-Being, in Cambridge Handbook of Contemporary Consumer Psychology, Eds. Norton, Michael, Derek Rucker and Cait Lamberton,  Cambridge University Press.
Capella, Michael L., Ronald Paul Hill, Justine M. Rapp, and Jeremy Kees (2014), The Impact of Violence Against Women in Advertisements. p. 94-114. In Advertising and Violence. Edited by Nora J. Rifon, Marla B. Royne, and Les Carlson. M.E. Sharpe, New York. 
Conference Proceedings
Burton, Scot, Craig Andrews, Richard Netemeyer, and Jeremy Kees (2014), “Impacting the Future Smoking Behavior of Young Smokers and NonSmokers, “In J. Charlene Davis (Ed), Society for Marketing Advances, New Orleans, LA. (Best Paper Award)
Andrews, Craig, Richard Netemeyer, and Jeremy Kees (2014), “Effects of Plain Package Branding and Graphic Visual Health Warnings on Adolescent Smokers in the U.S., and the European Union,” In Elizabeth Miller, George Milne, and Easwar Iyer (Eds.), Marketing and Public Policy Proceedings, Boston, MA.
Royne, Marla B., Jeremy Kees, and Yoon-Na Cho (2014), “Front of Package Format Effectiveness: The Moderating Role of Nutrition Information,” In Elizabeth Miller, George Milne, and Easwar Iyer (Eds.), Marketing and Public Policy Proceedings, Boston, MA.
Andrews, Craig, Jeremy Kees, Scot Burton, and Richard Netemeyer (2012), “The Effects of Alternative Graphic Visual Tobacco Warnings on Adolescent Processing and Smoking Intentions,” In Minette E. Drumwright, Geraldine R. Henderson, and Jerome D. Williams (Eds.), Marketing and Public Policy Proceedings, Atlanta, GA.
Andrews, Craig J., Jeremy Kees, Kala L. Paul, Terry C. Davis, and Michael S. Wolf (2011), “The Role of Health Literacy and Health Motivation in the Comprehension and Intended Use of Revised Prescription Drug Label Information,” In Elizabeth Howlett, John Kozup, and Jeremy Kees (Eds.), Marketing and Public Policy Proceedings, Washington D.C.
Kees, Jeremy, Marie-Louise Fry, and Sharyn Robyn Rundle-Thiele (2011), “Exploring Message Framing of Alcohol Prevention Advertising,” In Elizabeth Howlett, John Kozup, and Jeremy Kees (Eds.), Marketing and Public Policy Proceedings, Washington D.C.
Kemp, Elyria and Jeremy Kees (2011), “Emotional Appeals: The Effects of Pride, Sympathy and Gender on Prosocial Behavior,” In Elizabeth Howlett, John Kozup, and Jeremy Kees (Eds.), Marketing and Public Policy Proceedings, Washington D.C.
Andrews, Craig, Scot Burton, and Jeremy Kees (2010), “Are We Making “Smart Choices” in Evaluating Front-of-Package Nutrition Icons? Assessing Effects of Smart Choices vs. Traffic Light - Guideline Daily Amounts,” In Kenneth C. Manning, Kathleen J. Kelly, and David E. Sprott (Eds.), Marketing and Public Policy Proceedings, Denver, CO.
Bone, Paula Fitzgerald, Jeremy Kees, Karen Russo France, and John Kozup (2009), “Consumer Confusion in the Marketplace,” In Elizabeth Moore, Jan Pappalardo and William Wilkie (Eds.), Marketing and Public Policy Proceedings, Washington, D.C.
Jorieman, Jeff, Jeremy Kees, and David Sprott (2008), “Temporal Orientation, Compulsivity, and Credit Card Debt,” Association for Consumer Research Proceedings, In Ann L. McGill and Sharon Shavitt (Eds.), San Francisco CA.
Kees, Jeremy and Scot Burton (2008), “An Exploration of the Moderating Effects of Future Orientation on Promotion and Prevention Framed Advertising Messages,” In Claudia Acevedo, Jose Mauro Hernandez, and Tina M. Lowrey (Eds.), Latin American Association for Consumer Research Proceedings, Sao Paulo, Brazil.
Kees, Jeremy, Karen Becker-Olsen, and Milos Mitric (2008), “The Use of Thin Models in Advertising: The Moderating Effect of Self-Monitoring on Females’ Body Esteem and Food Choices,” In John Kozup, Charles R. Taylor, and Ronald Paul Hill (Eds.), Marketing and Public Policy Proceedings, Philadelphia, PA.

Howlett, Elizabeth, John Kozup, and Jeremy Kees (2008), “Sustainability and Civic Engagement: Issue Framing and Message Effects,” In John Kozup, Charles R. Taylor, and Ronald Paul Hill (Eds.), Marketing and Public Policy Proceedings, Philadelphia, PA.
Kees, Jeremy, Scot Burton, Craig Andrews, and John Kozup (2007), “The Effects of Graphic Visual and Text Warning Messages on Female Smokers and Nonsmokers’ Attitudes toward Smoking and Purchase Intent,” In Stefania Borghini, Mary Ann McGrath, and Cele Otnes (Eds.), European Association for Consumer Research Proceedings, Milan, Italy.
Kees, Jeremy, John Kozup, Karen Russo France, and Paula Fitzgerald Bone (2007), “Qualified Health Claims and Consumer Search Behavior” In Manoj Hastak, John L. Swasy, and Sonya A. Grier (Eds.), Marketing and Public Policy Proceedings, Washington, D.C.
Kees, Jeremy, Scot Burton, Elizabeth Creyer, Eric Knowles, and Kyle Huggins (2006), “Consideration of Future Consequences as a Moderator of Temporal Framing and Regulatory Focus in a Risk Domain,” In Gavan J. Fitzsimons and Vicki G. Morwitz (Eds.), Advances in Consumer Research, Orlando, FL.
Huggins, Kyle, Jeff Murray, Elizabeth Creyer, and Jeremy Kees (2006), “Collins' Interaction Ritual Theory: Using Interaction Rituals to Conceptualize How Objects become Sacred Symbols,” In Gavan J. Fitzsimons and Vicki G. Morwitz (Eds.), Advances in Consumer Research, Orlando, FL.
Jensen, Thomas, Jeremy Kees, Scot Burton, and Elyria Kemp (2006), “The Effect of Prices for Incidental Products in Web Page Promotions on Consumer Price Perceptions for an Unrelated Target Product,” Academy of Marketing Science Proceedings, San Antonio, TX.
Tangari, Andrea, Scot Burton, Craig Andrews, Rick Netemeyer and Jeremy Kees (2006), “Effects of Smoker Status and Integrated Anti-Tobacco Campaign Advertising on Adult Antismoking Beliefs and Intentions to Quit Smoking,” In Ingrid M. Martin, David W. Stewart, and Michael Kamins (Eds.), Marketing and Public Policy Proceedings, Long Beach, CA.

Kees, Jeremy, Elizabeth H. Creyer, and Eric S. Knowles (2005), “Re-Examining Smokers’ Perceived Vulnerability to Disease: Self-Report Measures May Not Tell the Whole Story,” In Karin M. Ekström and Helene Brembeck (Eds.), European Association for Consumer Research Proceedings, Göteborg, Sweden.
Bates, Kenny, Kyle Huggins, Scot Burton, and Jeremy Kees (2005), “A Supersized Diary: Weighing in on Fast Food Consumption,” In Jeff Langenderfer, Don Lloyd Cook, and Jerome D. Williams (Eds.), Marketing and Public Policy Proceedings, Washington, D.C.
Becker-Olsen, Karen L, Lisa Szykman, and Jeremy Kees (2005), “Who Can Resist an Oreo?  Choice Behavior and Gender Differences when Body Image Anxiety is Made Salient,” In Jeff Langenderfer, Don Lloyd Cook, and Jerome D. Williams (Eds.), Marketing and Public Policy Proceedings, Washington, D.C.
Burton, Scot, Elizabeth Creyer, Jeremy Kees, and Kyle Huggins (2004), “The Nutritional Content of Restaurant Foods: How Much Do Consumers Know and Does it Matter?,” In Debbie Scammon, Marlys Mason, and Rob Mayer (Eds.), Marketing and Public Policy Proceedings, Salt Lake City, UT. (Best Paper Award)
Kees, Jeremy, Scot Burton, and Craig Andrews (2004), “An Examination of the Effects of Emotion-Laden Messages and Graphic Visuals on Cigarette Warning Label Effectiveness,” In William L. Cron and George S. Low (Eds.), Marketing Theory and Applications, Scottsdale, AZ.
Burton, Scot, Elizabeth H. Creyer, and Jeremy Kees (2003), “The Moderating Effect of Context on Consumer Evaluations of Restaurant Menu Items,” In Barbara E. Kahn and Mary Frances Luce (Eds.), Advances in Consumer Research, (31), Toronto, Canada.
Invited Research Presentations
Pew Charitable Trusts, Washington D.C.

University of Birmingham; Birmingham, United Kingdom

Bangor University, Bangor; United Kingdom

Queensland University of Technology; Brisbane, Australia

University of Otago; Dunedin, New Zealand 
Victoria University; Wellington, New Zealand

Monash University; Melbourne, Australia

RMIT, Melbourne; Australia

University of Adelaide; Adelaide, Australia

University of Wollongong; Wollongong, Australia 
Research Featured in the Popular Press
Cigarette Warnings: CBS Early Show on-camera interview; USA Today, Yahoo News, MSN News, U.S. News & World Report, BusinessWeek, Forbes, NPR, New York Post
Nutrition Labeling: Wall Street Journal; USA Today, National Public Radio
Thin Models in Advertising: Advertising Age, National Public Radio, Ad Week

COMPETITIVE RESEARCH GRANTS AND AWARDS
Named to the “World’s 40 Best Business School Professors Under the Age of 40” by Poets & Quants

McDonough Family Faculty Award for Research Excellence (2012)

AMA Thomas C. Kinnear Research Award for best paper published in the Journal of Public Policy & Marketing (2008-2010)
Lead Researcher on a $200,000 research grant to examine and test “fair balance” criteria for pharmaceutical marketing communications to physicians and consumers
Center for Global Leadership Research Excellence Award (2009, 2010, 2011)
Villanova School of Business Research Fellowship (2007-2012)

Villanova University Research Fellowship (2007, 2010)

Marketing and Public Policy Conference Best Paper Award (2004)

AMA Sheth Foundation Doctoral Consortium Fellow (2004)

TEACHING
My teaching evaluations are consistently in the 10% of my department and college. For overall quality of instruction, students rate my classes as 4.8/5.0 on average.

Courses Taught
Research Driven Decision Making (graduate)

Research Methodologies in Marketing (graduate)
Decisions in Marketing (graduate)

Contemporary Issues in Marketing (graduate)

Understanding the Global Marketplace in a Post-Bailout Economy (graduate and undergraduate)
Villanova School of Business Summer Business Institute (undergraduate)
Competitive Effectiveness (undergraduate)

Principles of Marketing (undergraduate)

International Marketing (undergraduate)

Promotional Strategy (undergraduate)
SERVICE
I serve as Associate Editor for the Journal of Advertising I also serve on the Editorial Review Board for the Journal of Public Policy & Marketing, International Journal of Advertising, Journal of Consumer Affairs, and Journal of Social Marketing. I serve as an ad-hoc reviewer for a number of journals including Journal of Consumer Research, Psychology and Marketing, Journal of Consumer Affairs, Advances in International Marketing, and Nicotine & Tobacco Research. I also regularly serve as a competitive paper reviewer for the American Marketing Association Marketing Educators’ Conference, Association of Consumer Research Conference, and AMA’s Marketing & Public Policy Conference. I also regularly serve as an expert reviewer for social science research performed at the US Food and Drug Administration (FDA).
Conference Co-Chair, 2011 AMA Marketing and Public Policy Conference

Marketing and Society Track Co-Chair, 2010 Winter AMA Marketing Educators’ Conference

Marketing and Society SIG Special Programs Chair (2007-2011)

PROFESSIONAL MARKETING AFFILIATIONS
American Marketing Association

Association of Consumer Research
Society for Consumer Psychology

